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E-commerce
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O Online Sales Hit Record High during June E-commerce Shopping Fesfival, and Emerging
Plafform Penefration Fmr:*f 1aded Rapidly
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During e-commerce shopping festival, the Group achieved record online sales with good
performance on both overall sales and single product thanks to the targeted marketing strategy.
Weizhen Original Soy Milk, which is tailor-made for Tmall Supermarket registered a record sale of
over RMB10 million within three days during June 16th and June 18th.
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The Group penetrated into the emerging platform Tik Tok and Kuaishou immediately as they
launched e-commerce business this year, Group promoted brand awareness and penetration
rapidly with a combination of both in-house and third-party broadcasting. Meanwhile, the Group
confinued long-term co-operation with leading KOLs and acquired fans by leveraging on their
strong resources. Thanks to the all-dimensional marketing, emerging e-commerce platforms
developed rapidly and achieved sizable sales.
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Hi-tiger
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O Hi-figer Carried Out Campaigns auring UEFA European Championship and Enhanced
Professional Brand Image
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As the largest sports contest affer the pandemic, UEFA European Championship kicked off in

June. It received overwhelming responses from sports fans and created massive audience inter-
actions across mainstream social media platforms.
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The rising number of people staying up late to watch games created surging demand for
energy drinks. To capture this market opportunity, Hi-tiger carried out proactive advertisement in
video broadcast platforms and achieved excellent brand awareness as a professional energy
drink brand. The campaigns will continue till end of the European Championship.
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Flogurt

O HEVIBRYNEN K FFEERIIauhE S, RS HEE R AE 98

O Plant-based Yogurt Flogurt invested in Brand Marketfing and Deepened Consumer
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Plant-based yogurt Flogurt has received great recognifion since its launch on e-commerce
platforms. Marketing is a key focus this year. On top of continued sponsorship in popular TV shows
and performance shows, Flogurt explored innovative digital marketing. In May, Flogurt partnered
with healthy meal replacement brand Super Zero 1o launch gift boxes and broadcast on social
media. During the campaign, Flogurt accumulated fans rapidly. It also recorded over 48 million
exposures through all-dimensional markefing on social media plaftforms such as Weibo, Tik Tok,
Xiaohongshu and Weixin.
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Currently, Flogurt has extended marketing campaigns offline and launched sales in modern
channels. In June, Flogurt carried out themed marketing Burden Free and Comforiable Life to
deliver healthy and energetic brand image through consumer engagement activities such as
games and tasting. Campaigns will be carried out in major KA systems in 44 cities nationwide
including Carrefour, Ouyd, Hualian, China Resources Vanguard, New Century, Wumart,
Zhongbai and Suguo.
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Meibeichen
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QO Meibeichen C.:j. Winued Product Portfolio Opfimization and Built Star Products through
Themed Marketing

XIEREHEHLUE, SEEMTRAFTE, BIFEEHFI~m, RS EESZIAT. B
B, EERSKUHSEBLZmBITI FIHKFE,
Meibeichen has prioritized brand building and product innovation since its launch, and has

won massive consumer recognition. Currently, its SKU number has far exceeded industry
average level,
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In May, Meibeichen invested offline promaotion activities highlighting innovative and popular
products. For example, the hot product Dapuding carried out featured marketing on various
channels such as grocery stores, schools and chained convenient stores in multiple regions. It
greatly increased market penetration and sales nationwide. Meibeichen continued to expand
innovative products and shelf space, with an aim to develop products going viral,
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